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Abstract

Whites benefit significantly from privilege economically, politically, and socially; yet,
they also suffer because of it. Privilege affects the quality of life for all people living within a
community and feeds the causal loop of systemic social injustice. These factors indicate the
need for an intervention that raises awareness and educates Whites as to the negative effects and
costs of privilege. An intervention using social media, as well as building partnerships with
human service agencies, was designed to satisfy the recognized need. The intervention consists
of educational posts to a Facebook page, which encourages readers to comment and participate
in online discussions. Establishing partnerships with key municipal and social organizations
ensures that educational messages are reinforced and the information is disseminated throughout
the community. The Facebook page has been implemented and active with several views but
few responses. This social media intervention can impact change at the micro, mezzo, and
macro levels by improving relationships between individuals that will benefit communities,
states, and the nation at large.
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The dominant population (i.e. White people) recognizes that racism exists; yet, they are
often blind to the largest contributor responsible for its continued presence in American society –
White privilege (focus group, personal communication, November 3, 2013). Privilege is a wellestablished norm; in theory, it explains why Whites are ignorant to racial privilege and the
advantages they inherit by way of their skin color (Brodkin, 2008; Guess, 2006; Kolchin, 2002;
Lipsitz, 2006). Their lack of awareness contributes to the cultural myths and stereotyping that
feeds the causal loop of racism, inequity, systemic imbalance, and social injustice (Guess, 2006;
Kolchin, 2002; Lipsitz, 2006). The costs associated with privilege are not only damaging to
people of color, but also Whites.
While the dominant population benefits significantly from privilege economically,
politically, and socially, they also suffer because of it. For example, social supports are often
funded through tax dollars. Consequently, if a community experiences an increase in demand on
supports, it places a heavier economic burden on Whites because they are more likely to own
homes and pay taxes. Homeownership for minorities is significantly lower: 50% for Hispanic,
47% for African Americans, compared to 68% for Whites (Karger & Stoesz, 2010). The
Psychosocial Costs of Racism to Whites (PCRW) scale describes how Whites suffer emotionally
(Spanierman, Todd, & Anderson, 2009). The costs and consequences surface as: White
Empathy (feelings of sadness and anger about the existence of racism), White Guilt (remorse
about race-based advantage), and/or White Fear (irrational fear and mistrust of racial minorities
(Spanierman et al., 2009). Additionally, the dominant population suffers through loss of rich,
meaningful relationships: they are disconnected from the benefits of sharing community with
people of color.

DEVELOPING THE INTERVENTION

4

For these reasons, there is a need to raise awareness among Whites as to the negative and
pervasive effects of privilege. They need an increased understanding of the cost of racism to
themselves and society in order for them to be able to identify and confront the systemic barriers
that decrease the quality of life for everyone. Several theoretical frameworks support this need.
General Systems Theory and Person-in-Environment (PIE) address how people are affected by
the changes in their social environment and how the actions or changes by individuals or groups
affect every other person and group in society (Lesser & Pope, 2011; Sheafor & Horejsi, 2008).
When one group makes a change, either positively or negatively, the shift away from the current
societal rule or pattern throws the system out of balance. The other groups or affected systems
will strive to return to the previous state of normalcy (Lesser & Pope, 2011; Sheafor & Horejsi,
2008). This change and response cycle can account for the repetitive and continuous nature of
systemic barriers and how they are codified into legislation. Whiteness Theory and White
Identity Development Theory describe how race is socially, historically, and culturally
constructed, and that the dominant population is culturally conditioned toward racial stereotypes
and biases (Hartmann, Gerteis, & Croll, 2009; Lipsitz, 2006). This in turn affects their views
and opinions of people of color and blinds them to privilege.
The assumptions behind these theories were used to inform and guide a social movement
that targets the dominant population using social media. The intervention is aimed at raising
awareness and helping Whites understand the costs of privilege—with the long-term goal of
ending racism. Because 72% of Whites use social media (Pew Research Center, 2014) on a
regular basis, it was selected as the method to implement this intervention in order to reach a
large and diverse segment of the target population. The key outcomes expected from
implementing this intervention are: increased acceptance of responsibility for maintaining
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relationships in the community, and increased shared values for the community. These will be
measured by: block groups that are maintained for six to twelve months post organization,
shared leadership among several group members, professed common beliefs by community
members, and acknowledgement of shared values by community members. Focus groups will
provide feedback and status as to the progress and attainment of the desired outcomes.
In addition to the outcomes, there is an expectation the anti-racist network will strengthen
by adding members. The anticipated growth is accounted for by the internalization stage of
White Identity Development (Hardiman, 1982). This final stage of development represents the
time when people bring their new identity into their everyday behavior and begin to participate
in social justice activities (Hardiman, 1982). Therefore, as Whites are educated and their
awareness increases, they may decide to take action in anti-racist activities or groups (Hardiman,
1982). Furthermore, additional benefits are expected from anti-racist activism. There is a
potential for improved relationships in communities that see an increase in activism. It is
conceivable these relationships would lead to decreased personal conflicts, decreased crime, and
increased employment.
Finally, this intervention is substantiated by social work ethics. The social work
profession values dignity and worth of the person, importance of human relationships, and
promotion of social justice for vulnerable populations (National Association of Social Workers
[NASW] Code of Ethics, 2008). These values translate into ethical responsibilities social
workers need to act upon when confronted with social issues—especially issues as pervasive as
privilege and racism. Ethics call social workers to address environmental forces that decrease
the quality of life for people, specifically vulnerable populations, on the micro, mezzo, and
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macro levels (NASW, 2008). This social media intervention can impact all three levels by
educating and raising awareness of privilege to Whites.
Intervention
The author recognizes the importance of taking action on social justice issues as espoused
in the NASW Code of Ethics (2008). The issue of equity is particularly critical to address, if as a
society, we are to move beyond the limitations we have created through systemic imbalances.
White people created privilege and it is up to this population to change it. The intervention was
created with this in mind. The intervention was designed with the purpose of raising awareness
and educating Whites about the benefits and consequences of privilege. The author envisions
this change taking place by creating a social movement that would result in bringing together
enthusiastic allies that would educate other Whites in everyday situations (i.e. confronting
microaggressions when they occur).
Consequently, the author is pursuing three areas in order to move the intervention
forward (see Appendices A and B). The main thrust of activity is focused on social media.
Social media is an online environment, which is familiar to many, and offers an open and
encouraging space for people to learn and exchange ideas. In addition to social media,
community partnerships are part of this intervention. The author is discussing a potential
alliance between the University of Washington Tacoma (UWT) Diversity Resource Center
(DRC) and the City of Tacoma Human Rights Commission with the hope that each
organization’s program will complement and strengthen the other, as well as reach a greater
number of city residents. When implemented, these efforts will reach people on the micro,
mezzo, and macro levels.
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Social Media Example One - Facebook
Because 71% of online adults use Facebook (Pew Research Center, 2014), it was selected
as the primary tool to use for raising awareness and educating Whites about the benefits and
consequences of privilege. Facebook is well known and convenient; it allows users access at
anytime and anyplace by computer, tablet, or mobile device. Pages can be created quickly and
easily by anyone once an account is established. The author created the page titled Privilege—
The Roadblock to Equity, which can be accessed at the following URL address: http://
https://www.facebook.com/awareofwhite (see Appendix C).
Messages will be displayed, and additional communications will continue to be posted to
the Facebook page a minimum of once a week. To date, the educational messages for the page
have covered the topics of diversity, privilege, microaggressions, and sexual orientation. Similar
content will be posted weekly. As relevant current issues arise in the media, these will be posted
to the page in order to connect concepts with everyday events. For example, the question did
privilege play a role in the recent trial involving Florida resident Michael Dunn (older white
male) accused of murdering Jordan Davis (African American teenager) in 2012 was posted when
the trial verdict was announced. Visitors and friends of the Facebook page will be encouraged
to comment and engage in meaningful, respectful dialogue regarding these topics.
Social Media Example Two – Pinterest
The author created a Pinterest pin board as an alternative to Facebook. Pinterest is a
visual form of social media where people post and share images. The idea behind developing
this alternative was to offer people an artistic venue to comment on the cost of racism to Whites.
By taking the time to select an image to share, it offered an opportunity for people to reflect on
privilege and how it negatively affects their lives.
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Social Media Example Three – Thought Provoking Messages
Thought provoking messages that invite introspection are meant to act as catalysts to
change thoughts, perspectives, and behaviors. They are meant to simmer under the cognitive
surface, enabling introspective moments, offering Whites the opportunity to consider their
complicity with privilege. The idea is to acquire donated advertising space on Facebook and
other websites where the dominant population will read these messages that are placed among
the content on the web page. Once partnerships are established (e.g. United Way, Associated
Ministries, etc.), these messages would be shared on the partner’s website, in effect going viral.
These messages will reflect similar content as to that being posted on Facebook. For example, a
message addressing diversity would read, “People are like flowers; there are many different
shapes and colors. The variety of cultures and colors adds interest to the bouquet. Bring color
into your world.” And a message challenging the status quo would read, “Conformity is like
social constipation. It blocks the flow of ideas and limits society’s potential.” Messages like
these and others will grant the reader an opportunity for reflection in privacy, offering safety to
explore thoughts free from the fear of judgment by others in a social environment.
Partnerships
Another segment of the intervention involves pursuing social organizations in order to
establish working partnerships. As mentioned, the first attempt at creating an alliance involves
connecting the UWT DRC with the City of Tacoma. The organizations were selected to
approach because they share similar goals and missions. The mission of the City of Tacoma
Human Rights Commission communicates a commitment to the development of programs that
foster diversity, providing residents with a city that is free of discrimination, bigotry, and
prejudice (City of Tacoma Human Rights Commission, 2013). The City of Tacoma’s mission
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statement speaks to teamwork and partnerships with the community (City of Tacoma, 2013a).
Partnerships are a component of the mission statement of the UWT, and the UWT DRC mission
carries this further (University of Washington Tacoma, 2013; University of Washington TriCampus Advisory Committee, 2000). The UWT mission includes developing relationships with
local agencies that share similar objectives as one of their top three goals (University of
Washington Tacoma, 2013). The DRC mission includes providing programs that encourage the
campus community to explore human differences and learn from them, which supports the City
of Tacoma Human Rights Commission’s mission (University of Washington Tacoma, 2013).
Additional partnerships are envisioned such as with United Way and Associated Ministries.
Publicity
The primary objective of the marketing plan is to inform people about the existence of
the Facebook page and generate enthusiasm to move them to participate, hence facilitating a
social movement. Marketing will be accomplished using a mix of media tools. The Facebook
page will be publicized with flyers that will invite people to visit and participate in online
discussions. A flyer will be displayed throughout the UWT campus and also posted for viewing
on the campus closed circuit televisions (CC TV). Business cards with the Facebook address
will be distributed at the UWT Master of Social Work Capstone Fair and UWT DRC. As
partners are added, posters and cards will be shared with the organizations in order to publicize
the campaign with clients, visitors, and employees. Flyers will be distributed to local merchants
for display on community bulletin boards assuring the marketing message is reaching an
audience off campus. The cumulative effect of this effort will be increased exposure to the
campaign, increased readership of the Facebook page, and growth of the anti-racist network—all
of which lead to the end of racism.
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Implementation and Results
Getting started with the intervention was easy. The author controlled the schedule
around creating media and getting the necessary approvals to move onto the next steps. The
difficulty came with building a level of interest and instilling a feeling of importance among
others to take action. Many people visited the Facebook page, yet only two participants posted
comments. The Pinterest page was a failure: nobody visited the page or posted images. The CC
TV message was approved quickly but did not appear on the actual TV screens for days.
Additionally, reaching the staff liaison for the commission at the City of Tacoma was easy
enough to accomplish via email, but having an actual conversation by phone took two and a half
weeks. It is understandable to expect implementing the partnership piece of the intervention
would be difficult to accomplish. Coordinating people to fulfill this piece of the intervention
compared to an individually focused task adds a layer of complexity, taking more time and
effort.
The nominal level of participation by the public could be discouraging, and it is to some
degree. It could lead one down the road of apathy and inaction. However, it bears recognizing
that racism and equity are well-worn paths in society’s consciousness. They are centuries old
issues. When working to change systemic cultural issues like this, every achievement, no matter
how large or small, must be celebrated as a success in order to maintain momentum. In the case
of this intervention, what has been achieved to date is positive. In just three weeks, 41 people
visited and liked the page. And the message has been carried outside the United States—one
visitor lives in England. Every person that views the Facebook page is one who can carry the
message forward. They can share the information with others. At the very least, they can lead
by example if the information they take away changes their behavior. Also, while developing
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this intervention, the author discussed ideas with fellow social workers. This generated
meaningful conversations about White privilege that would otherwise have not taken place.
Each of these instances illustrates one small step toward raising awareness and changing
perspectives—indicating progress in the movement toward anti-racism.
Why Continue?
Without this intervention, and without continual efforts however slow they may be to
produce results, the forces of privilege will continue to override social justice and erode the
dignity and worth of individuals. Change takes place one person at a time, and a social
movement grows one person at a time. For instance, abolitionist John Brown believed in change.
He, and others like him, worked to end the most prominent form of White privilege—slavery
(PBS Online, n.d.). Historically, several presidents such as Abraham Lincoln, John F. Kennedy,
and Lyndon B. Johnson worked and implemented legislation to neutralize racial imbalances
caused by privilege. Tim Wise leads today’s anti-racist movement (Wise, n.d.). Without him
and his dream for racial equity, many Whites would not know about privilege. If change is to
occur, people must take action, regardless of the initial prognosis or expected outcome. We do
not know where the path will lead, as evidenced by those referenced here.
It is important to continue the anti-racist effort and dialogue, even when faced with
apathy and adversity. His Holiness the Dalai Lama (1998) discusses overcoming obstacles and
bringing about change in The Art of Happiness. Learning and creating awareness are mentioned
as the first steps toward change. The momentum these actions generate lead to determination
and guide one to take action. However, even when people recognize they want change, they may
avoid taking steps toward it because of internal resistance or procrastination. The Dalai Lama
(1998) suggests that by keeping the message alive through “constant familiarity” (p. 225) new
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patterns of thought and behavior can be established. And finally, navigating difficulties and
balancing expectations must be considered. Change is a gradual process, and even more so when
considering racism. Patience is needed when considering the amount of time and effort it will
take to correct a social issue of this magnitude, and setting realistic expectations will help avoid
disappointment (His Holiness the Dalai Lama & Cutler, 1998). This writer holds these thoughts
and examples as sources of inspiration and motivation to continue on in light of the
overwhelming odds and sluggish responses to current undertakings (see Appendix D).

DEVELOPING THE INTERVENTION

13
References

Allen, T. (1994). The invention of the white race volume one: Racial oppression and social
control. New York, NY: Verso.
Asante, M., & Davis, A. (1985). Black and white communication: Analyzing work place
encounters. Journal of Black Studies, 16(1), 77-93. Retrieved from
http://www.jstor.org.offcampus.lib.washington.edu/stable/2784108
Barrett, J., & Roediger, D. (2008). How white people became white. In P. Rothenberg (Ed.),
White Privilege - Essential readings on the other side of racism (pp. 35-39). New York,
NY: Worth Publishers.
Boehm, J., Lyubomirsky, S., & Sheldon, K. (2011). A longitudinal experimental study
comparing the effectiveness of happiness-enhancing strategies in Anglo Americans and
Asian Americans. Cognition and Emotion, 25(7), 1263-1272. doi:
10.1080/02699931.2010.541227
Brodkin, K. (2008). How Jews became white folks. In P. Rothenberg (Ed.), White Privilege Essential readings on the other side of racism (pp. 41-53). New York, NY: Worth
Publishers.
City of Tacoma. (2013a). City of Tacoma . Retrieved from http://www.cityoftacoma.org
City of Tacoma. (2013b). City of Tacoma - Chinese reconciliation park. Retrieved from
http://www.cityoftacoma.org/cms/One.aspx?portalId=169&pageId=15784
City of Tacoma Human Rights Commission. (2013). City of Tacoma - Human rights
commission. Retrieved from
http://www.cityoftacoma.org/cms/One.aspx?portalId=169&pageId=14667

DEVELOPING THE INTERVENTION
Cornell University Law School. (n.d.). Plessy v. Ferguson (no. 210). Retrieved from
http://www.law.cornell.edu/supct/html/historics/USSC_CR_0163_0537_ZS.html
De Franca, D., & Monteiro, M. (2013). Social norms and the expression of prejudice: The
development of aversive racism in childhood. European Journal of Social Psychology,
43, 263-271. doi: 10.1002/ejsp.1965
Dowdall, G. (2005). White gains from black subordination. The Review of Black Political
Economy, 32(3-4), 65-86.
Feagin, J., & Vera, H. (2008). Confronting one's own racism. In P. Rothenberg (Ed.), White
Privilege - Essential readings on the other side of racism (3rd ed., pp. 153-157). New
York, NY: Worth Publishers.
Goodreads. (2014). Dalai Lama XIV > quotes > quotable quote. Retrieved from
http://www.goodreads.com/quotes/168851-never-give-up-no-matter-what-is-going-onnever
Guess, T. (2006). The social construction of whiteness: Racism by intent, racism by
consequence. Critical Sociology, 32(4), 649-673.
Hardiman, R. (1982). White identity development: A process oriented model for describing the
racial consciousness of white Americans. (Doctoral dissertation), Available from
ProQuest Dissertations and Theses.
Hartmann, D., Gerteis, J., & Croll, P. (2009). An empirical assessment of whiteness
theory: Hidden from how many?. Social Problems, 56(3), 403-424. Retrieved from
http://www.jstor.org/stable/10.1525/sp.2009.56.3.403
His Holiness the Dalai Lama. , & Cutler, H. (1998). The art of happiness. New York, NY:
Riverhead Books.

14

DEVELOPING THE INTERVENTION

15

Hobfoll, S., Jackson, A., Hobfoll, I., Pierce, C., & Young, S. (2002). The impact of communalmastery versus self-mastery on emotional outcomes during stressful conditions: A
prospective study of Native American women. American Journal of Community
Psychology, 30(6), 853-871.
International Association for Conflict Resolution. (2013). International association for conflict
resolution. Retrieved from
http://www.iacm-conflict.org/IACM_Annual_Conference_2013
Johnson, A. (2008). Privilege as paradox. In P. Rothenberg (Ed.), White Privilege - Essential
readings on the other side of racism (pp. 117-121). New York, NY: Worth Publishers.
Karger, H., & Stoesz, D. (2010). American social welfare policy - a pluralist approach. (6th ed.,
pp. 62-108). Boston, MA: Allyn & Bacon.
Kivel, P. (2008). How white people can serve as allies to people of color in the struggle to end
racism. In P. Rothenberg (Ed.), White Privilege - Essential readings on the other side of
racism (3rd ed., pp. 159-167). New York, NY: Worth Publishers.
Kolchin, P. (2002). Whiteness studies: The new history of race in America. The Journal of
American History, 89(1), 154-173.
Leadership Conference on Civil Rights Education Fund. (2013). Talking to our children about
racism & diversity. Retrieved from
http://www.civilrights.org/publications/reports/talking_to_our_children/
Lesser, J., & Pope, D. (2011). Human behavior and the social environment theory and practice.
(2nd ed.). Boston, MA: Allyn & Bacon.
Lipsitz, G. (2006). The possessive investment in whiteness - How white people profit from
identity politics. Philadelphia, PA: Temple University Press.

DEVELOPING THE INTERVENTION

16

Lowe, F. (2013). Keeping leadership white: Invisible blocks to black leadership and its denial in
white organizations. Journal of Social Work Practice: Psychotherapeutic Approaches in
Health, Welfare and the Community, 27(2), 149-162. doi:
10.1080/02650533.2013.798151
MacLeod, B. (2013). Social justice at the micro level: Working with clients' prejudices. Journal
of Multicultural Counseling and Development, 41, 169-184. doi: 10.1002/j.21611912.2013.00035.x
Mawhiney, A., & Nabigon, H. (2011). Aboriginal theory: A Cree medicine wheel guide for
healing First Nations. In F. Turner (Ed.), Social Work Treatment Interlocking Theoretical
Approaches (5th ed., pp. 15-29). New York, NY: Oxford University Press.
National Association of Social Workers. (2008). Code of ethics. Retrieved from
http://www.socialworkers.org/pubs/code/code.asp
PBS Online. (n.d.). Africans in America judgment day. Retrieved from
http://www.pbs.org/wgbh/aia/part4/4p1550.html
Pew Research Center. (2014). PewResearch Internet project. Retrieved from
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
Pierce County Center for Dispute Resolution (n.d.). Pierce County center for dispute resolution.
Retrieved from http://www.pccdr.org
Schriver, J. (2010). Human behavior and the social environment: Shifting paradigms in essential
knowledge for social work practice. (5th ed.). Upper Saddle River, NJ: Pearson.
Sheafor, B., & Horejsi, C. (2008). Techniques and guidelines for social work practice. (8th ed.).
Boston, MA: Pearson Education, Inc.

DEVELOPING THE INTERVENTION

17

Spanierman, L., & Soble, J. (2010). Understanding whiteness. In J. Ponterotto, J. Casas, L.
Suzuki & C. Alexander (Eds.), Handbook of Multicultural Counseling (3rd ed.).
Thousand Oaks, CA: Sage Publications.
Spanierman, L., Todd, N., & Anderson, C. (2009). Psychosocial costs of racism to whites:
Understanding patterns among university students. Journal of Counseling Psychology,
56(2), 239-252. doi: 10.1037/a0015432
Trattner, W. (1999). From poor law to welfare state (6th ed.). New York, NY: The Free Press.
United Nations. (n.d.). The universal declaration of human rights. Retrieved from
http://www.un.org/en/documents/udhr/
United States Bureau of Labor Statistics. (2013, October). Labor force characteristics by race
and ethnicity, 2012. Retrieved from http://www.bls.gov/cps/cpsrace2012.pdf
United States Census Bureau. (2013, January 14). Income. Retrieved from
http://www.census.gov/hhes/www/cpstables/032011/perinc/new01_000.htm
United States Department of State, Office of the Historian. (n.d.). Milestones: 1921–1936.
Retrieved from https://history.state.gov/milestones/1921-1936/immigration-act
University of Washington Tacoma. (2013, January 02). Diversity resource center. Retrieved
from http://www.tacoma.washington.edu/diversity/drc/
University of Washington Tri-Campus Advisory Committee. (2000, August 4). Mission and goal
statement of UW Tacoma. Retrieved from
http://www.washington.edu/reports/tcac/history/firstdocs/appendices/3b.html
Wise, T. (n.d.). Time Wise - Antiracist essayist, author and educator. Retrieved from
http://www.timwise.org

DEVELOPING THE INTERVENTION

18

Zufferey, C. (2012). 'Not knowing that I do not know and not wanting to know': Reflections of a
white Australian social worker. International Social Work, 56(5), 659-673. doi:
10.1177/0020872812436624

DEVELOPING THE INTERVENTION

19
Appendix A

Creating a Social Movement
Action/Task
Create Facebook
Page
Postings to
Facebook Page
focusing on topics
of privilege,
diversity,
microaggressions,
etc.
Create Pinterest
Page

Business Cards for
Diversity Summit
Create Business
Card
Advertise Facebook
Page to UWT
Students, faculty,
and staff
Create messages to
post on social media
and partnership
websites
White Identity
Development
Theory Handout for
Diversity Summit,
MSW Capstone
Fair, etc.
Solicit social media
organizations
Develop partnership
between City of
Tacoma and UWT
Diversity Resource
Center

Intended Purpose for Action/Task
Educate, Raise Awareness, Increase
Anti-racist Network
Attract participation/conversation on
Facebook page to raise awareness re:
topic of the week.

Due Date
2/07/14

Status
Done

A
minimum
of
1x/week

In
Progress

Invite participants to visually comment
on the cost of racism to Whites.
Provides an alternative medium for
people to participate and become
introspective regarding White privilege.
Publicize Facebook Page

1/17/14

Done

2/28/14

Done

Marketing tool

2/12/14

Done

Thought provoking messages that will
cause introspective thinking among
Whites regarding privilege and its costs
to Whites and people of color
An educational tool inviting Whites to
evaluate their current stage of
development, explaining how they can
evolve into the next stage, creating
opportunity for change and growth, with
the intent to build anti-racist allies.
Social media organizations to donate
space for thought provoking messages
Foster an alliance between the city and
university. Alliance will strengthen each
organization’s anti-racist programs and
benefit the surrounding community.

2/07/14

Done

2/28/14

Done

3/31/14

Not Done

3/31/14

In
Progress
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Action/Task
Collaborate with
UWT Diversity
Resource Center
Director
Collaborate with
Human Rights
Manager
Partner with other
human service
organizations (e.g.
United Way,
Associated
Ministries)
Attend pertinent
community events

20

Intended Purpose for Action/Task
Publicity and campaign suggestions,
space to publicize campaign at UWT
Diversity Summit, potential partnership
with city
Referral and contact information for the
appropriate city commission to meet
with UWT Diversity Resource Center
Increase the breadth of the social media
campaign by posting thought provoking
messages to organizations’ websites,
building allies, and growing the antiracist network.

Due Date
2/7/14

Status
Done

2/28/14

In
Progress

12/31/14

Not Done

Share identity development information,
encourage participation with Facebook,
Pinterest and partner websites in order to
build allies and grow the anti-racist
network.

12/31/14

Not Done

DEVELOPING THE INTERVENTION

21
Appendix B
Activity Log

Date

Activity

Result

1/17/14

Set up Pinterest site, sent request to Facebook friends to
pin images to Pinterest depicting what the cost of racism
to Whites looks like
Individual meetings with two social work professors
regarding Capstone project and social media campaign

No responses/postings to Pinterest as of
2/14/14

1/17/14

1/1/7/14
1/19/14

1/24/14

1/24/14

1/27/14

Created Pinterest Page - asking people to pin images
representing the cost of racism to Whites
Sent message via Facebook asking, What's the cost of
racism to Whites? Asked for "friends" to post to their
News Feed.
Met with Diversity Resource Center Director

Met with social work professor regarding social media
campaign and reaching out to community (i.e. City of
Tacoma)
Met with IAS professor regarding social marketing

2/6/14

Facebook page posted https://www.facebook.com/awareofwhite

2/6/14

Created business card to publicize Facebook page

2/6/14

Solicited feedback from cohort member re: business card
design
Meeting with Diversity Resource Center Director re:
potential partnership between UWT and City of Tacoma

2/7/14

2/7/14
2/10/14

2/10/14

Ordered business cards
Email to City of Tacoma Staff Liaison re:
process/protocol engaging in conversation with
appropriate board/commission at City of Tacoma and
UWT DRC
Posting #2 to Facebook page

Referrals to IAS professor re: social
marketing and UWT Diversity
Resource Center Director
2 followers but no pins posted as of
2/17/14
4 people have shared message on their
FB pages, so far only one response to
the query.
Ideas/suggestions for social media
campaign, advice re: creating an open
atmosphere on Facebook page to
encourage participation, and other
referrals to other information resources
(e.g. Peggy McIntosh and Jane Elliott)
Ideas/suggestions to facilitate
collaboration between UWT Stomp It
Out Campaign and City of Tacoma
Suggestions and information that will
contribute to successful social media
campaign messages in order to create
change
Status - 32 likes as of 2/7/14; 2 Friends
Shared page; 1 additional posting, no
participation as in typed responses
Proof of card ready to share for
feedback
Suggestions received 2/7/14 to make
card reader friendly
DRC Director to meet with Assistant
Chancellor for Equity and Diversity re:
any existing programs/alliances
between UWT DRC and City of
Tacoma; Director to check UWT List
Serve for any City of Tacoma staff
members are receiving DRC posts;
Author to contact City of Tacoma for
information and details pertinent to
partnership (i.e. learn process/steps,
which commission, and person to
contact).
Order arrived 2/12/14
Response from Staff Liaison to call and
continue discussion by phone. Liaison
is willing to help advance the Capstone
project if possible.
15 views, no responses

DEVELOPING THE INTERVENTION
2/13/14
2/13/14
2/14/14
2/14/14

2/27/14

Posting #3 to Facebook page
Called City of Tacoma Staff Liaison
Called City of Tacoma Staff Liaison
Visited UWT Copy Services for help enlarging business
card for campus flyer and campus TV advertising
Created campus flyer and JPEG file for campus TV
advertising. Both files submitted to UWT Student
Involvement for approval.
Updated Facebook page with business card image for
easy identification and minimize confusion for people
visiting the site off the business card
Posting #4 to Facebook
Student Involvement approved flyers for campus and CC
TV posting
Posting #5 to Facebook
Called City of Tacoma Staff Liaison
Flyers available for pick up from Copy Center
Posting #6 to Facebook page
Request sent to UWT Social Work office to share
Facebook address with BASW and Criminal Justice
students
Posting #5 & 6 to Facebook

2/27/14

Called City of Tacoma Staff Liaison

3/3/14

Meeting request sent to Assistant Chancellor for Equity
and Diversity and DRC Director to discuss meeting with
City of Tacoma

2/14/14

2/14/14

2/17/14
2/18/14
2/19/14
2/20/14
2/21/14
2/23/14
2/24/14
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16 views, no responses
Left voicemail
Left voicemail
Successfully acquired image to use for
creating flyer and TV advertisement
Awaiting response from student
involvement
6 new viewers visited page; 40 likes as
of 2/17/14
19 views, 1 like
Sent flyer to UWT copy center for
printing
12 views, 1 post/response
Left voicemail
Flyers posted on campus
11 views
28% increase from previous week
people who saw posting. Increased
likes by 4; one visitor posted a message
15 people saw postings within 2 hours
of posting
Left voicemail; Call returned and
conversation took place; next step
coordinate meeting between DRC
Director and City of Tacoma.
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Social Media Example 1 - Facebook
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Appendix D

NEVER GIVE UP
No matter what is going on
Never give up
Develop the heart
Too much energy in your country is spent developing the mind instead of the heart
Be compassionate
Not just to your friends
But to everyone
Be compassionate
Work for peace
In your heart and in the world
Work for peace
And I say again
Never give up
No matter what is going on around you
Never give up ― Dalai Lama XIV (Goodreads, 2014)

